Summary tables appear throughout the text.  Some percentages
do not add to 100 percent, and some subcategories do not add up
to the percentages for the entire category.  This occurs because
only highlights are presented in such tables.  Multiple responses
account for percentages on some tables adding to more than 100
percent and for subcategories adding to more than percentages
shown for the entire category.  All percentages are based on the
total sample of 2,600 except as.noted.

The discussion focuses on those results that appear to
contribute most to an understanding of homemakers' opinions about
selected vegetables.  Data are discussed with reference to
demographic characteristics when results indicate either large
differences or slight differences where larger ones might have
been expected.  References in parentheses are to the numbered
questions in the questionnaire and to the tabulations which
summarize answers.  Tabulations of the questions are in the
appendix following the description of the sample.  (Not all
questions are shown in tabular form.)

PERCEIVED IMPORTANCE OF VEGETABLES VERSUS OTHER FOOD TYPES

To gage consumers' perceived importance of vegetables relative
to other food types in their family's daily diet, respondents
were given a card showing a 7-point scale and were asked to rate
each food type.  The scale was marked 7 for "Very important" at
one end and 1 for "Not at all important" at the other end, with
numbers in between.  As the following tabulation shows, it is
apparent most consumers view vegetables, in general, as an
important dietary component.  Approximately 6 in 10 homemakers
rated vegetables as very important.  Among the other food types
rated, only meat was rated by more respondents (approximately
8 in 10 homemakers) as being very important in their family's
daily diet.

Food type

Bread   Meat   Potatoes   Vegetables   Salad   Desser U

1-Not   at   all
important

2-
3-
4-
5-
6-

7-Very important

5
	*
	9

9
	1
	13

16
	2
	21

14
	6
	17

10
	12
	11

41

*Less than 1 percent .

78

21

-Percent'

*

1
1
5
9
20

64

3
6

11
16
20

41

22

17
17
18
10
6

(Question 1)roduct)
